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Varv Kul kunst

adolini kunstiprojekti ajalugu ulatub eelmise sa-

jandi viimase kumnendi keskele. Varvile saab Ia-

heneda mitmeti. See on keemiline aine, millega

katta pindu, kuid sellega on voimalik luua midagi

palju enamat, alates enda Umber meeldivast kesk-
konnast kuni kunstitaiesteni valja. Just selle viimase ideega
hakkaski Sadolini toonane turundustiim mangima. Sadolini
kunstiprojekti algatajateks olid seal tootanud kunstihuvilised,
kes nagid aastatega kogunenud varvifirma kunstikollektsioo-
ni vaimset ja fuusilist vaartust, mida tuli hoida ja kasvatada.
Uhtlasi tasus seda turunduse hivaks ara kasutada. Valja t66-
tati Ulimalt lihtne ja selge kontseptsioon, mille keskmeks oligi
varv kui kunst.

Kunstiprojekti kandvaks ideeks sai iga-aastane kunstipreemia
valjaandmine. Sellega kindlustati kunstikogu pidev laienemi-
ne ning mitmekulgsemaks muutumine. Lisavaartuseks oli ka
Sadolini tootajate kunstiteadlikkuse tostmine, sest kunsti ei
hoitud kinniste uste taga peidus, vaid see oli kdigile nautimi-
seks valja pandud. Samuti andis iga-aastane kunstipreemia
nominentide valimine voimaluse viia end kurssi Eesti kunsti
hetkeseisuga. Kunstipreemia juures peeti silmas mitut as-
pekti, millest koige olulisem oli moistagi varv. Maalikunstnike
seast valiti valja koige joulisemalt varvi oma sonumi edasi-
andmisel kasutavad kunstnikud, ajapikku lisandusid maali-
kunstnikest auhinnasaajatele ka varvi armastavad graafikud.
Sadolinijaoks oli ponev kohtuda kord aastas kunstiinimestega

—maailmaga, millega ariinimestel ja inseneridel muidu palju
kokkupuudet ei ole. Sestap peeti kunstipreemia laureaadi va-
likul silmas ka kunstniku isiksust. Ulimalt subjektiivset valikut
puudsid mojutada ka Eesti kunstiringkonnad, pakkudes valja
oma kandidaate, kuid Sadolini juhtkond otsustas jaada oma
arvamuse juurde. Kunstiprojekt oli eelkdige Sadolini enda et-
tevotmine. Lisaks rahalisele preemiale sai kunstnik voimaluse
oma loomingut esitleda Sadolini eksklusiivses kalendris, mil-
lest sai kaunis joulukingitus Sadolini tahtsamatele klientide-
le, partneritele ja ka valispartneritele. Nii andis Sadolin Eesti
kunstnikele voimaluse reklaamida end valjaspool Eestit. Uks
olulisi tingimusi kalendri kinkimisel oli selle personaalsus —
koik kalendrid said kasitsi kirjutatud puhenduse.

Turundusmeetodid muutuvad, uueneb maailm ja uuenevad
suhtlemisviisid. Kui kunstiprojekti alguses oli aktuaalne Eesti
maailma minemine, siis tana oleme kohal. Uhe kliki kaugusel
olevad arikontaktid ei raagi enam seda keelt, mida raakisid
kasitsi puhendusega kalendrid. Hakkame putdma uusi tuu-
li Sadolini turundusse ning loodame leida elu pohivaartuste
hoidmiseks modernseid votmeid.

Paint as an art

istory of Sadolin’s art project dates back to the

middle of last decade of 20th century. There

are several ways of approaching to paints.

Paintis a chemical substance to cover surfaces,

but it enables to create much more — starting
from the environment around you up to the works of art.
The latter was the very idea the Sadolin’s marketing team of
that time started to play with. The initiators of Sadolin’s art
project were the company’s employees who loved art, who
saw mental and physical value of the paint company’s art
collection accumulated by many years and who understood
that this value is to be maintained and increased. At the same
time, it was worthy to make advantage of it for marketing
purposes. Very simple and clear conception was developed,
the midpoint of that was paint as an art.

Awarding an annual art prize became the guiding idea of the
art project. By that, continuous enlargement and versatility
of art collection was ensured. The added value gained was
raising the art awareness of Sadolin’s employees as the
works of art were not kept hidden behind closed doors.
They were displayed for everyone to enjoy. Choosing annual
prize nominees also gave a possibility to be acquainted with
current situation of Estonian art. Several aspects were taken
into account when awarding the prize. The most important of
them was naturally the paint. At first, the painters using paint
the most expressively for communicating their message were

selected as art prize nominees. Later, graphic artists who love
paint can also be found among the prize winners. For Sadolin
it was exciting to meet art people once a year, to peep into
the world the businessmen and engineers have usually not
much contact with. That is why the personality of an artist was
also taken into account when choosing a laureate of art prize.
Estonian art societies tried to influence the very subjective
choice by proposing their candidates, but the management of
Sadolin decided to stick to their point of view. First of all, the
art project was a proposition undertaken by Sadolin itself. In
addition to money premium the artist gained a possibility to
present his or her works of art in exclusive Sadolin’s calendar
that became a beautiful Christmas present for the most
important clients and partners and also for foreign partners of
Sadolin. In such a way, Sadolin gave an opportunity to Estonian
artists to advertise themselves outside Estonia. One of relevant
conditions to give a calendar as a present was its personality —
all calendars received a dedication written by hand.

Marketing methods change, the world renews, the ways of
communication develop. Introducing Estonia to the world
was topical in the beginning of the art project. Today it is not
vital any more. Business contacts just at a distance of one click
do not speak the language the calendars with handwritten
dedication spoke. We are facing up to new challenges in
Sadolin’s marketing and hope to find modern keys to hold the
core values of life.

Taname: Kaja Kaasik, Marju Pottisep, Virge Tammaru, Toomas Tuul, Raivo Epner, Tonu Sikk, Aigi Sool, Harry Liivrand, Hanno Soans, Sirje Helme, Reet Varblane, Vappu Thurlow, Galerii Vaal, Eesti Kunstnike Liit.
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